
Ser r t  B v :  DEPJSOII; 61 m 3 2 o i  6 ;  A u g - 2 0 - 0 7  6:14FM; Page 1 i l  

DENSON 8 ASSOCIATES INC. 
ADVERTISING 

The Honorable Deborah Tavlor Tate 

FILEDIACCEPTED 
AUG 2 7 2007 

Commissioner. Federal Communications Commission 
445 12th saeet, sw 
Wmhington, DC 20554 

Federal Comrnunlcanons b m m m  
Ott~ce of Me Seamy 

Tate 

,, 
I hope n11 

As you h o w .  my entjro career hns bccn spent either selling or buying medin - Ulc last eighteen years for 
my ad agoncy. Denson & Associates. I try to keep B close eye on w n d s  in lha radio and relevlsion m&ea 
and how rho= developmcnb might impad our cliantv as well 89 our business. and, most impowntly. the 
industry at l a r p .  

T have closely followed the debate s m u n d i n g  the proposed merger betwcen XM Satellite Radio and Sirius 
Satcllire Radio and, given my erperienm. I feel it is imperative for me to we@ in ogaimf the m q e r ' s  
appmval, despite the financial strudes or success or either C O ~ ~ M Y .  

It appears to me that letting these twocompanies merge would create amonopoly on a regulated indusby - 
s&ug a horrific precedent. The FCC made it clear when thcsc wmpmies were launched that they were 
prohibited from ever merging. The satellite radio 3 0 c ~  has not changed one iota - XM and Siriiis remain 
the only two competiton - and allowing the merger will be a disaster for consumers who will be lek? with 
inferior service ac a higher price. 

I nm reminded of what happens in TV mer*ets with cablc. AS consumers we have few choicas, and when 
we da, they are defined for us by the only cable system available, hence, higher cosb and less service. This 
is exactly what a mer8er ofXM and Sirius would do, yn on a national Icvcl; and worse, as many young 
people have Satellite radio and cannot afford higher cosfs. 

In light of the serious qucstions surrounding this proposed merger, I hope you will do everythiig you can IO 
ensurc it is rejected. 

I know you are extremely busy, so I nppreciate your time and mention. Please feel free to call me if you 

going well in Washington, although I'm sure you me keeping up a very hcctic schedule. 

stions. Otherwise, I hope to see you soon. 
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The Honorable Deborah Taylor Tate 
Cormnissioner 
Fcdcral Communications Commisyion 
5 3  12th Street, SW 
Washington. DC 20555 

Dear Debi: 

AUG 2 7 2007 
Federal Communications Camm&lon 

Office 01 the Sscrewy 

I saw you the other night at the Seigenthaler event, and I'm sorry we did not get a chance to speak 
as Beth and I had another event we had to get to. I'm sure you must really be enjoying your work 
at the FCC. 

4s you know, I have been in the public relations business for more than 20 years so I closely 
Collow developments in both the print and broadcast media and how they might impact my clients. 

Aftcr reading numerous news articles the proposed merger between XM Satellite Radio and Sinus 
Satellite Radio, I felt compelled to weigh in k t h  my conccms about irs potential impact. 

Letting these two companies mcrge would create a monopoly on a regulated industly - setting 3 

dangerous precedent. The FCC made it crystal clear when these companies were launched that 
they were prohibited from ever merging. The satellite radio sector has not changed one bit - they 
rmain the only two competitors - and allowing them to merge would be a disaster for consumers 
who would be lei? with inferior service at  a higher price. 

Many of the news pieces have reported reccntly a new structure for XM and Sirius subscriptions - 
so-called "a la carte" offerings where subscribers could supposedly choose which channels they 
receive for a lesser fee. However, after digging a little deeper into this issue, it appears to be fool's 
gold: custohers would be forced to buy new equipment to take advantage of the "savings." 
Further. customers "choices" would be limited to a certain set ofchannels -meaning that certain 
premium channels would be unavailable to a la carte subscribers. 

I hope you will ensure that this merger proposal is rejected. I plan to check in with you nexl 
month. but in the meantime. please let me h o w  if you'd like to discuss this further. 

Take care, and please say hello to Bill and your family. 
No. of Co ies redd 0 
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The Honorable Deborah Taylor Tale 
Commissioner 
Federal Communications Commission 
445 12th Street, SW 
Washington, DC 20554 

Dear Dehi: 
I 

I saw you and Bill at the Seigenthaler event and actually got to talk to him. You both looked 
great. Wish wc could have chatted but it was almost impossible to move in that crowd. I trust 
all is going well and you are enjoying your work in Washington. 

As you know. 1 have been in the public relations business for more than 25 years so I closely 
follow issues in the media and how they might impact the PR business. 

After seeing numerous reports on the proposed merger between XM Satellite Radio and Sirius 
Satellite Radio, I felt I needed to pass along my concerns about its potential repercussions. 

It seems to me that approval of the merger of these two companies would create a monopoly on 
a regulated industry ~ setting a dangcrous precedent. As I understand it! the FCC made it 
abundantly clear when these companies were launched that they were prohibited from ever 
merging. The satellite radio sector has not changed a bit - they remain the only two 
competitors - and allowing them to merge could be a disaster for consumers who would be left 
with infcrior seivice at a higher price. 

Many of thc news stones have repcrted recently a new shucture for XM and Sirius 
subscriptions - so-called a la carre offerings where subscribers could supposedly choose which 
channels they receive for a lesser fee. However, after digging a little deeper into this issuc, it 
appears to he a false lurc: customers would be forced to buy new equipment to take advantage 
of the “savings.” Further, customers “choices” would be Limited to a certain set of channels - 
meaning that certain premium channels would be unavailable to a la carre subscribers. 

I know w e  can count on you to vote against this mcrger. Thanks for taking the time to review 
my conceins. Again, it was great to see you. Maybe next time we’ll be able to visit! 

Sincerely, 

- 
Deborah Patterson Koch 

No. of Copies ree:’d.n 
LM ABCDE 



Hines and Company, P.C. 
Ccrtificd Puhlx Acwunlanis 

J m ~ y  I.. Him?;, CPA Sharon P. Juhnsun, CPA 
-~ .imna S .  Hubbs, CPA -. - . Noreue Iloll, CPA 

August 20.2007 

l'le Honorable Deborah Toylor Tole 
Cornmiiiicner 
Federol Communications Commission 
145 12th Slree:, SW 
Wastiington. DC 20554 

Dear Commissioner Tote: 

I l ove  done accounting work for Dick Broadcasting (now owned by  Citadel Broadcasting) 
for twenty years, so I am always interested in development: in the broadcast industry and 
how they might impacf my clients. 

I have been close!y following the proposed merger between Sirius Satellite Radio and XM 
Satelliie Radio and I've come to the conclusion that this merger would be a disaster for 
consumers and a black eye for the FCC. 

The conpanies claim that the merger would give subscribers access to the best of both 
services for a low price After doing some research, I have determined that it is unlikely that 
tile new company would be able to deliver on this promise. 

As I Jnderstand it, satellite radio has a "spectrum" just like terrestrial radio - meaning 
broadcasters can only use a limited amount of stations. Currently both companies have 
"maxed out" their spectrums and in order to corry fhe other company's channels, they 
would need to make room on their spectrum. This can happen if they compress their 
Transmissions, but tha: would seriously compromise the quality of the reception. Bottorri line 
-- consvniers would be forced to pay more for less. 

If this merger is approved, it would run contrary to recent FCC precedent. The 
DirecTViEchoSiar merger was rejected because of anti-competition concerns, and yet, 
there ore more players in that market (e.9. cable] than in satellite radio, which has no 
equivalent nationol colinferpart. That is why I think that the FCC was appropriately 
definitive when it forbade the soiellite companies from ever merging when they were 
outhorized in 1997. 
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I hope yob agree with my assessment of fhis merger proposal and that you will vigorously 
Oppose it. Please let me know if I can be of further assistance and thanks for giving this your 
fu:I consideration. 

Sircerelv 
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The Honorable Deborah Taylor Tale 
Commissioner 
Federal Communications Commission 
445 12th Street, SW 
Washington, DC 20554 

Dear Commissioner Tate 
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I've missed seeing you around town. I hope everything is going well for you in Washington and that you 
are enjoying your senice at the FCC. I'm sure it's a challenge, but I'm confident you are more than 
capable ofhandling it 

As you know, my family is in the automobile business. We rely heavily on radio advertising to reach 
consumers, Forthat reason, I closely follow trends in the radio and television advertising markets. 

I hax,e been payins particular attention to the proposed merger behveen Sirius Satellite Radio and XM 
Satellite Radio and wanted to let you know that I am strongly opposed to FCC approval of the merger. 

If approved, this merger would he one of the most anti-cunsumer initiatives in recent memory, Creating a 
monopoly on satellite radio would limit consumer chose in service providers, limit the number ofchannels 
for current subscribers and cot off rural Americans from a valued source of news and information. 

News reports have indicated that the merged company would have to eliminate some channels in order to 
make room on each spectrum for the merged company's channels. xvl and Sirius have admitted that while 
offering a lower-priced option, premium service would be required to get the best of both services, 

What is a subscriber to do if this merger happens? Presumably, they purchased a particular system 
because ofwhat it offered - perhaps because o f  the pro Football or pro baseball package. If a merger 
happens, they could be stuck with either paying more money for the service they once enjoyed or having a 
completely useless and expensive black box lying around in the garage. 

Perhaps the most disenhnchised consumers would he those in rural areas. Satellite radio serves as an 
economical way for mal Americans to get news, sports and music. These areas fiequently have few local 
radio options, so by making satellite radio less atTordable - or with poorer reception -much of rural 
America would find their choices dramatically limited by what their radio antenna could pick up. 

We are obviously also concerned about the impact of this merger on advertising rates and the ability to 
:each consumers 

I appreciate you taking the time to review my concerns and hope that the FCC will reject this merger. 
Please let me know if I can answer any questions or provide any additional information 

Tabitha Daly 
Consultant/Communuy Voluntee 
11 2 Winged Foot Dnve 
Franklin TN 37069 
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